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Most local businesses do not fully take advantage of all the

opportunities which are available to them in social media for

driving more traffic to their sites, and for increasing brand

recognition and sales. It's fairly well known that more and more

customers of local businesses, especially the Generation Y

demographic, are spending more time on social media, so it just

makes good sense for the intelligent local marketer to establish a

presence where their customers are.

 

In order to establish an engaging and consistent presence on

social media, there are a number of things you can do which are

described below, and these will invariably increase your local

brand recognition and drive more traffic to your business. It's no

exaggeration to say that having a consistent social media presence

which engages users is one of the best possible vehicles for

connecting directly with local customers, and thus promoting

brand growth. 

 

The one thing which must be borne in mind is that social media

marketing is absolutely critical to achieving greater brand

recognition, and in terms of content marketing, posting

consistently and regularly is the most important guideline you

should be following. This being the case, it would definitely be to

your advantage to use as many of the recommendations below in

your local marketing strategy, so as to build brand awareness and

to grow your local business. 
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CONTENT MARKETING 
IS A COMMITMENT, 
NOT A CAMPAIGN.

 
CONTENT BUILDS
RELATIONSHIPS. 

RELATIONSHIPS ARE 
BUILT ON TRUST. 

TRUST DRIVES 
REVENUE.



You  don 't  always  have  to  work  with  all  the  social  networks,  because  that

may  not  be  where  your  target  audience  hangs  out  on  a  routine  basis.

Before  you  develop  a  content  marketing  strategy,  you  should  research

where  it  is  that  your  existing  customers  frequent  most  often,  because

this  will  help  you  to  understand  their  preferences,  and  you  will  be  able

to  craft  your  content  marketing  message  accordingly.

 

It 's  also  a  good  idea  to  browse  through  the  audience  demographic  of  all

the  social  platforms,  and  match  them  up  with  all  the  prospects  you  have.

It 's  pretty  easy  to  get  your  hands  on  all  the  statistics  which  will  show  you

the  breakdown  of  demographics  on  each  of  the  social  platforms,  and  you

should  make  use  of  this  information  to  help  you  prepare  your  content

strategy.  For local businesses the top platforms to consider are
Facebook, Instagram, YouTube, and Google My Business. LinkedIn is
great too and even more effective for B2B businesses.
 

It 's  also  good  idea  to  research  your  competition,  to  find  out  where  they

are  focusing  their  content  marketing  efforts.  Since  your  target  audience

should  be  the  same  or  very  similar,  chances  are  you  should  be  trying  to

reach  the  same  audience  that  most  of  your  rivals  are.  There  are  a  number

of  tools  you  can  use  to  find  out  as  much  information  as  possible  about

your  competitors.

 

One  of  these  is  Ahrefs  Content  Explorer,  which  allows  you  to  actually

enter  the  domain  of  your  competitors,  and  conduct  a  tap  search.  Any  of

your  rivals  who  have  active  blogs,  will  have  statistics  on  the  number  of

shares  displayed  across  all  the  social  platforms.  You 'll  also  have  the

capability  of  discovering  the  sharing  velocity  of  any  content  they 've

written,  simply  by  clicking  on  the  down  arrow  in  the  area  all  the  way  to

the  right.  
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Mention  is  a  social  monitoring  tool  which  can  help  you  discover  what

kind  of  mentions  local  businesses  are  getting  from  other  videos,  other

social  networks,  and  other  people 's  blogs.  Just  by  entering  a  rival 's

brand  name,  you 'll  have  all  this  information  at  your  fingertips,  so  you  can

see  what  kind  of  buzz  that  particular  arrival  has  created.  If  you  want  to

check  for  particular  sources,  you  can  enter  those  as  well.

 

BuzzSumo  is  a  tool  it 's  very  easy  to  use,  because  all  you  have  to  do  is

enter  the  domain  name  of  a  specific  rival,  or  use  an  industry  keyword,

and  then  tap  the  search  button.  From  this,  the  tool  will  go  to  work  and

find  the  content  which  is  shared  the  most  by  the  keyword  you  entered.

As  an  example,  you 'll  probably  get  more  information  by  entering  a

longtail  keyword  like  'pizza  restaurants  Pittsburgh ' ,  than  you  would  by

directly  entering  the  name  of  a  rival 's  pizza  shop  in  Pittsburgh.  Once  you

do  this,  you 'll  get  a  display  of  the  most  shared  content  across  all

domains,  as  well  as  the  popularity  of  that  content  on  the  various  social

platforms.  

 

Regardless  of  whether  you  use  one  of  these  three  tools  or  some  other

tool,  the  results  you  get  will  allow  you  to  carry  out  some  very  useful

strategies.  One  way  you  can  do  this  is  to  create  high-quality  pieces  of

content  on  subjects  related  to  your  industry,  and  then  use  your  social

media  insights  to  find  out  which  people  are  interested,  engaging,  and

sharing  your  content.

 

The  good  news  is  that  most  of  your  competitors  don 't  have  a  content

marketing  plan  at  all.  So  a  lot  of  your  research  should  be  on  your  target

demographic  and  what  content  they  would  be  interested  in.  And  you

wont  really  know  until  you  start  posting  regularly  to  see  what  they

engage  with  the  most.  
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One  of  the  biggest  reasons  that  users  follow  specific  local  businesses  on

any  of  the  social  platforms  is  for  content  they  love,  taking  advantage  of

special  offers  and  promotions  offered  by  those  local  businesses.  This

being  so,  it 's  to  your  advantage  to  offer  discounts  and  promotions

directly  to  your  social  media  followers.  If  you  can  engage  your  followers

in  a  popular  contest,  they  will  have  fun  being  involved,  and  it  will

ultimately  have  the  effect  of  strengthening  your  relationship  with  them.  

 

Here  are  some  ideas  on  how  you  can  conduct  contests  on  some  of  the

major  platforms:

 

Instagram and Facebook  – one  of  the  best  types  of  contests  to  run  on

Instagram  is  a  contest  for  User-Generated  Content  (UGC) ,  which

motivates  users  to  post  photos,  videos,  or  other  content,  to  compete  for

prizes.  Use  stories  to  conduct  polls,  ask  questions,  share  specials,  and

get  more  overall  engagement.  Take  advantage  of  boosted  posts  and

stories  to  expand  your  reach,  grow  more  awareness,  and  increase  your

following.

 

YouTube  -  local  businesses  that  master  YouTube  marketing  see  big

impact  on  their  customer  engagement.  The  data  doesn’t  lie:  Video

content  is  one  of  the  most  powerful  ways  to  reach  customers.  According

to  industry  analysts,  “YouTube  is  the  second  largest  search  engine,

processing  more  than  3  billion  searches  per  month.” Local  business

owners  looking  to  grow  their  sales  shouldn’t  ignore  YouTube  marketing.

 

Google My Business  -  Your  free  Business  Profile  lets  you  easily  connect

with  customers  across  Google  Search  and  Maps.  You  can  post  photos

and  offers  to  your  profile  to  show  what  makes  your  business  unique,  and

give  customers  reasons  to  choose  you  every  time.  Your  customers  are

ready  to  connect  – by  calling,  messaging,  or  leaving  reviews.  Now,  with

more  ways  to  transact,  you  can  do  more  business.
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It's important that you show the human side of your brand rather than having robots

post your updates, or simply inundate followers with a steady stream of promotional

material. Your followers really do want to learn what's going on in your business, but

show them the human side of your business so they can relate better to you. Be

humorous now and then, show pictures of real employees operating your business,

and include photos of behind-the-scenes activities involved in the making of your

products. 

 

A simple rule of thumb about the ongoing content that you publish for your brand is

to include only one promotional posting for every four posts which educate, or in

some way add value for your followers. If necessary, you can even borrow posts

from other popular websites if you're sure that they'll have wide interest among your

following.  

 

If you're just starting out with publishing content about your brand, you should

begin by posting 3-5 days per week, and gauging your audience reaction to those

posts. It's always best to begin with content related to local activities and events,

because they will be the ones that your audience can most closely identify with.

This would be a good way to quickly establish a relationship with followers, and

afterward you can experiment with ways to strengthen that bond. Your goal should

be to post daily, stay consistent in your branding, and use more video.

 

Once you have gained a little bit of traction through the various social networks and

built some social proof, you'll be on a firmer footing to conduct an outreach

campaign. This will hopefully earn you a number of backlinks, and that will get you a

significant increase in the local search rankings. This will have a kind of snowball

effect, and as you gather more more momentum, you'll be picking up more users at

the same time that your brand gains increased visibility in the local area and

beyond.
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POST HIGH-QUALITY CONTENT THAT
EDUCATES AND ENTERTAINS YOUR
CUSTOMER,  BUT MOST IMPORTANTLY
SHOWS YOUR PERSONALITY.
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Any local business owner who is just becoming involved with social media, and

making use of it in some of the brand's initial marketing campaigns, should know

that it's not necessary to pay in order to acquire your first followers. All your regular

customers will be more than glad to connect with you, when you use any type of

signage to generate awareness and visibility for your presence on social media.

 

The trick is to get customers' attention so they can be referred to your online site, so

you have to discover ways of making that happen. Coupling notices about your

online site with special offers and promotions is one way to go about this, and an

even better way is to have customers connect with you on social media, so they can

receive a rebate or discount on products they've purchased. Find some method of

connecting your offline store with your online presence, so users retain that

connection in mind, and so you can easily reach out to them in the future through

social media.

 

It's also good idea to provide some kind of incentive for your followers who assist

you with your social media presence. One possibility would be that you could offer

free coffee or doughnuts to customers who are on Facebook or Instagram and

check in with your store. This will increase your organic reach, and will help to

popularize your brand on the platform. 

 

Another idea is to make use of digital displays at any of your off-line stores that let's

customers know they can order online, receive special specials, and download an

app. In turn you can grow an email list strengthening your brand's recognition and

awareness, and also broadening your reach.
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ENCOURAGE FOOT TRAFFIC  AT YOUR
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A  boosted  post  begins  life  as  a  simple  organic  post  on  any  Facebook  or

Instagram  Page.  Visitors  to  your  Page  will  see  this  post,  and  anyone  who

is  following  your  Page  or  who  likes  the  post,  would  then  see  it  in  their

personal  News  Feed.  Since  Facebook  limits  the  number  of  posts  which

appear  in  anyone 's  News  Feed,  it 's  very  possible  that  your  posted

content  might  not  appear  there,  even  if  a  follower  Likes  your  Page.  By

boosting  that  post,  it  becomes  much  likelier  that  a  fan  would  then  see

that  particular  post  in  their  News  Feed.  Unlike  traditional  posts,  boosted

posts  also  have  the  possibility  of  appearing  in  News  Feeds  of  your

followers '  friends  who  may  have  similar  interests.

 

In order to create a boosted post, you have to start by going to your timeline, and

clicking on the button situated at the bottom right of your screen. You will then be

prompted to choose an audience, either a target audience based on demographics

and interests, or people who Like your Page as well as their list of friends. Once you

establish a budget and a boosted post duration, Facebook will respond with an

automatic estimate of those individuals your post will probably reach. Then you will

be able to track the metrics of your boosted post in the Ad Manager, so you will be

aware of all the Likes, shares, the total reach, and even the cost of the venture.

 

Boosting posts on LinkedIn involves several possibilities, each of which is

worthwhile in order to increase the level of engagement you get with followers.You

can also add content to your publications list, because LinkedIn provides a whole

section in your profile for the promotion of your content. Every headline of a

publication can have a hyperlink added to it, which promotes content from all

across the web. 

 

Any boosted post which performs well can be extended in duration or have its

budget increased. The great thing about boosted posts is their much greater reach,

so you'll want to boost those posts which include your best content and which are

most likely to drive traffic to your site. You can even create a sense of urgency by

making limited time offers, and you can significantly upgrade engagement by

including a call to action in your post. It's also a good idea to include an image or

video in your post, because this will also increase engagement, and will drive the

popularity of your boosted post.

T i p  5

7 Tips for Local Businesses to Create Social Media
Content that Drives More Traffic and Sales.

 
USE BOOSTED POSTS TO EXPAND YOUR
REACH,  INCREASE YOUR FOLLOWERS,
AND DRIVE MORE TRAFFIC .



By  now,  most  people  are  aware  of  the  statistics  which  show  how  popular

video  is  on  social  media  platforms.  Suffice  to  say  that  video  is  by  far  the

most  compelling  type  of  content  used  by  both  individuals  and

businesses  to  get  across  any  point  they 're  trying  to  make.  This  is  not

hard  to  understand,  because  Internet  readers  are  notoriously  reluctant  to

read,  and  as  often  as  not,  don 't  care  to  exert  themselves  to  read  any

long-winded  piece  of  content.

 

Instead,  they  would  rather  consume  content  in  the  the  most  convenient

way  possible,  which  is  by  simply  viewing  a  video  which  conveys  the

same  information.  Rather  than  taking  the  time  to  read  content  and  being

forced  to  form  mental  images,  those  images  are  displayed  for  readers

without  them  having  to  bother  to  do  it  themselves.  Needless  to  say,  you

can  form  relationships  and  strengthen  bonds  with  followers  much  more

easily  by  providing  them  with  video  content  than  with  a  wall  of  text.

 

There  are  so  many  ways  now  that  you  can  create  some  powerful  bonding

with  followers  by  using  video.  Facebook  Live  is  a  feature  which  that

platform  originated  so  as  to  compete  with  YouTube,  and  it  allows  users

to  broadcast  live  videos  so  as  to  reach  large  audiences  with  a  single

broadcast.  It  supports  live  commenting,  vertical  or  horizontal  video

mirroring,  filters,  and  screen  writing.  Any  broadcast  can  be  continued  for

as  long  as  four  hours  using  Facebook  Live.

 

IGTV  is  Instagram 's  answer  to  Facebook  Live  and  YouTube,  and  it

supports  long-form  videos  up  to  an  hour  in  length.  It  also  has  one-minute

previews  which  show  the  first  60  seconds  of  video,  and  then  a  user

would  have  to  click  on  the  Keep  Watching  button  to  see  the  remainder  of

the  video.  IGTV  has  become  extremely  popular  in  the  year  since  its

release,  because  it 's  so  easy  to  use,  and  because  everyone  loves  to

display  their  favorite  video  productions.  
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LinkedIn  launched  its  native  video  in  2017,  and  it  has  quickly  become  a

powerful  tool  for  engagement,  registering  three  times  greater

involvement  than  ordinary  text  posts.  Not  long  after  launching,  LinkedIn

discovered  that  video-based  posts  were  five  times  more  likely  to  start  a

conversation  between  users  than  a  text-based  post.  These  statistics

point  up  the  fact  that  LinkedIn  has  become  much  more  than  a  platform

for  long-form  B2B  content,  and  that  video  has  a  strong  base  in  its  arsenal

of  tools  to  be  used  for  improving  engagement.

 

YouTube  of  course,  remains  the  undisputed  champion  of  both  short  and

long-form  videos,  and  it 's  still  the  most  popular  of  the  video  platforms.  At

first,  a  great  many  users  simply  produced  videos  using  their

smartphones  and  other  simple  equipment,  but  now  that  the  possibility

has  arisen  to  make  serious  money  from  these  videos,  more  people  are

producing  high-quality,  sophisticated  videos  on  better  equipment.

 

Another  form  of  content  which  is  extremely  well  received  by  most

followers  are  Stories.  Stories  can  be  created  on  Facebook,  Instagram,

YouTube,  and  other  platforms.  On  Facebook,  Stories  is  basically  another

News  Feed,  but  it 's  one  which  relies  a  great  deal  on  visual  content  rather

than  anything  which  is  written.   Since  it  depends  on  the  camera,  your

phone  is  a  natural  fit  for  Stories,  but  Stories  can  also  be  posted  directly

from  a  desktop,  which  will  allow  you  to  use  even  better  video  equipment.

Stories  on  Instagram  are  ephemeral,  meaning  that  they  only  last  for  24

hours  after  being  posted,  but  they  can  include  video,  text,  and  images  in

a  single  post.

 

Stories  tend  to  encapsulate  many  of  the  human  emotions  and

characteristics  which  are  most  admired  by  people,  and  that 's  why  they

have  such  a  universal  appeal.  Your  content  should  take  advantage  of

both  Stories  and  video  to  increase  engagement  as  much  as  possible,  and

to  provide  value  to  your  readers.
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Consistency  is  very  important  on  social  media,  because  when  your

account  stays  active,  it  demonstrates  to  your  followers  that  you 're

committed  to  them,  and  that  you  have  a  great  deal  of  value  to  offer  them.

It 's  a  good  idea  to  post  regularly  to  all  your  accounts  on  social  media

every  week.  If  this  gets  to  be  too  much  of  a  hassle  doing  it  manually,

there  are  a  number  of  scheduling  tools  such  as  Buffer  or  HootSuite

which  will  provide  all  the  assistance  you  need  in  scheduling  your

content.

 

It 's  also  a  good  idea  to  check  all  your  social  media  accounts  to  see  what

kind  of  commentary  your  followers  are  providing  you  with.  It 's  crucial

that  you  respond  to  as  many  of  these  comments  as  possible,  to  show  that

you  are  an  active  and  caring  brand,  and  that  the  opinions  of  your

followers  matter  a  great  deal  to  you.  It 's  best  if  you  can  respond  to  any

questions  or  comments  within  48  hours  of  their  posting,  because  beyond

that  period  of  time,  a  user  may  not  bother  checking  anymore.

 

With  regard  to  negative  comments,  you 'll  have  to  use  your  best

judgment,  but  in  most  cases  you 're  better  off  not  to  ignore  negative

comments,  but  to  do  your  very  best  to  respond  legitimately  to  a  user.

This  often  shows  your  commitment  even  more  than  positive  comments

would,  because  it  demonstrates  that  you 're  willing  to  deal  with  an

unhappy  follower  or  customer,  and  to  try  to  make  things  right.  Whatever

you  do,  keep  in  mind  that  you 're  acting  on  a  public  platform,  and

everyone  is  watching.
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Once  you  have  established  a  good  rapport  with  your  target  audience,

you  should  feel  comfortable  with  posting  daily,  assuming  that  you  have

adequate  content  which  you  can  offer  them.  Even  if  you  don 't  have  high-

quality  content  ready  for  posting  every  day,  it 's  better  to  post  regularly

and  consistently,  so  your  audience  comes  to  rely  on  you,  and  so  they

know  you 're  active.

 

It  will  help  a  great  deal  if  you  can  be  as  creative  as  possible  with  some  of

your  posts,  because  that  will  demonstrate  your  fun  side  to  users,  and  will

help  to  entertain  them  and  keep  them  engaged.  You  don 't  always  have  to

post  dry  information  about  company  events  or  product  announcements,

because  that  will  quickly  become  boring  for  your  audience.  Mix  things

up  with  some  humor  or  some  real  offbeat  content  which  you  think  will

have  value  for  your  readers,  and  which  will  keep  them  entertained.T

 

Through  it  all  though,  make  sure  that  your  message  is  consistent  so  that

no  one  gets  the  wrong  idea  about  your  brand,  and  so  that  it  can  be  seen

as  having  consistent  values.
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Connecting with your target audience on a social media channel of their

preference is one of the very most effective ways of generating leads and

establishing real engagement with your legions of followers. Keep in mind

that new social media platforms are emerging all the time, and if that's where

your potential customers are spending their time, you should establish a

presence there as well. TikTok is a great example of this, since it has soared to

achieve over 500 million users in practically the blink of an eye. It's always a

good first step to determine who your customers are, and which of the social

media sites they're spending their time on.

 

Then you should be consistent about posting high-quality content that would

add value to their lives and maintain their interest. A great way to gain social

media recognition quickly is to conduct contests or promotions on one or two

channels, because it's one of the fastest ways to establish a relationship with

your target audience.

 

With regard to the posting of content, you need to be consistent and to make

sure all your content aligns with the values espoused by your brand, so that

there's no confusion in the minds of your readers. That content should be

posted regularly, so that your readers know you are an active brand,

committed to a relationship with them, and so that you show a human side of

your brand to them.

CONCLUSION
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Your content should include plenty of video content as well as some Stories,

which are both highly engaging forms of posts, and which are generally very

well-received by audiences. Stories go a long way toward showing admirable

human characteristics, and video caters to the natural habits of users to prefer

visual imagery, as opposed to reading lots of text.

 

Boosted posts can be a great way of expanding your reach, and of putting

your best content directly in front of your audience, so as to increase your

brand recognition. You'll also drive more traffic to your website, and probably

gain a whole host of new followers in the process, so it's well worth your while

to consider this as one tactic in your overall local marketing strategy.

 

Lastly, it's also a good idea to encourage the normal foot traffic at your offline

stores to connect with you on social media, so you can strengthen the

relationship you have with your customers. Provide them with some kind of

incentive, and you will be sure to gain their participation, the value of which is

that it will help to popularize your brand on whatever social platform you're

active on.By incorporating some or all of these suggestions for your local

marketing efforts, you should see much greater brand awareness locally, as

well as significant growth in your business over a period of time.
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